JRL 465/ W5 465
Wnen and Mass Medi a

| nstructor

Dr. Candace Wite

330 Comuni cati ons Buil di ng
974-5112

whi t e@it k. edu

Ofice Hours
Tuesdays, 3:30-4:30 and Wednesdays and Thursdays 1:00-2: 00; ot her
times by appointnment. Use the sign-up sheet on ny door.

Course Description
The course will explore three aspects of wonmen and nmass nedi a:
1) hi storical and current status of wonen in nass
comuni cation industries;
2) nmedi a coverage and portrayal of wonen;
3) nmedi a effects on wonen.
Additionally, as part of the Wnen's Studies effort to
encourage and facilitate research about wonen, appropriate
t heori es and met hods of analysis including cultural criticism
theories of cultivation and social construction of reality, and
| atent and mani fest content analysis will be discussed and
enpl oyed to conplete a research project.

Requi red Text and Materials
Lont, Cynthia M (1995). Wnen and Medi a:
Content/Careers/ Criticism Wadsworth Publishing Co.

Articles on reserve in the library.

Cour se For nat

The course will be taught as a seminar. You are expected to
share in the teaching role. Your insights and perspectives will
hel p shape di scussions; therefore it is inperative that you keep
up with the reading and attend every cl ass neeti ng.

Pl ease keep in mnd that sone issues may be personal,
political and potentially volatile. Qur purpose as learners is to
expl ore. | expect you to be open to expandi ng your know edge about
al | perspectives whether you agree or not. Al students will have
equal opportunity to respectfully express opinions.

At t endance Policy

Each student will be all owed two excused absences during the
senester. You should notify me before class if you are not able to
attend. I will drop your final grade one letter for each
subsequent absence.

Academ ¢ Honesty
Any vi ol ati on of academ c honesty as outlined in Hlltopics
will result in an F for the course.




Assi gnnent s

1) Critical questions/observations - To facilitate cl ass

di scussion, you will turn in three critical questions or
observations about the day's readings to help you better
understand t he readi ngs, and serve as a foundation for your
contributions to class discussion. They nmay be hand witten and
are due at the begi nning of each class neeting. (Keep a copy for
yourself.) You will be graded on the quality of your insights.

2) Essay exam - An essay examwi || be given about the tenth week
of class. It will cover the readings as well as class
di scussions. Bring a blue book.

3) Data coll ection and research paper - Each student wll
participate in primary research and turn in a research report
whi ch di scusses your findings. You will be given detail ed
guidelines for the project. Al topics nust be approved by the
i nstructor.

4) Exerci ses for class and homework - A few assignnents as
descri bed on the syllabus and ot her exercises will be assigned as
t he course progresses.

G adi ng
Critical questions 25%
Exam 20&
Data col |l ection & research paper 35%
Cl ass exerci ses and honewor k 10%
d ass di scussi on 10%
100%

Cour se Schedul e
Jan. 11

I ntroduction to the course

What are mass nedia? Wiy study themthrough a different
lens? Oitical cultural analysis; critical questions and
observations. (First one due Jan. 16)

Jan. 16 & 18

Conti nuati on of previous week's discussion

Fem ni st theory

Readi ngs

Ri vers, "Bandwagons, Wnen, and Cul tural Mt hol ogy"

Creedon, "Framng Femnism-- A Femnist Prinmer for the Mass
Medi a"

van Zoonen, "Fem ni st Perspectives on the Mudia"




Jan. 23 & 25

Schol arly approaches to the study of wonen and nmass nedi a:
cultivation theory and social construction of reality. How do
medi a i mges affect socialization?

Readi ngs
Adoni and Mane, "Media and the Social Construction of Reality"
Gerbner, G oss, Morgan & Signorelli, "Gowing Up Wth Tel evi si on:

the Cultivation Perspective"
Mcd el l and, "Visual |Images and Re-1magi ng: A Review of Research
in Mass Comuni cati on”

Jan. 30 & Feb. 1

How we study nedia effects. How nedi a i mnages affect how we

think and feel. The triad of producer/audi ence/ adverti ser.

Readi ngs

Lont, Ch. 10

Kel I ner, "Reading Images Critically”

Ki | bourne, "Beauty and the Beast of Advertising"

Harri son and Cantor, "The Rel ati onship Between Medi a Consunption
and Eating D sorders”

Film Still Killing us Softly: Advertising s |Inage of Wnen
Assi gnnent

The Consci ousness Scal e of Sexismattenpts to nmeasure sexi smin
ads by analyzing ad visuals and placing the ad on a five-point
conti nuum

Level 1. put her down (sex object, dunmb bl onde, decorative
obj ect)

Level 2: keep her in her place (wonmen shown nostly in
traditional womanly roles or struggling with roles "beyond thent)

(assignnment continued on next page)

Level 3: Gve her two places (wonen can have an occupation
as long as they are still primarily a wife/nother; the career is
sonething "extra")

Level 4: remnd her she is fully equal (wonen depicted in
multiple roles, usually nade easier by a product)

Level 5: nonstereotypic (true individual, not judged by sex)
Bring in five ads, one for each |level of the continuum

Feb. 6 & 8

How we study nedia content. Content analysis: |ooking at
evi dence objectively and systematically. Deriving a research
guesti on.
Readi ngs
Butl er and Paisl ey, "How Media Content is Studied”
Lont, Ch. 11

Feb. 13 & 15
St udi es enpl oyi ng content anal ysis. Designing a study.
Readi ngs
Wiite and Kinnick, "Portrayal of Wnen Using Conputers in
Tel evi si on Conmer ci al s"
El asmar, et. al, "The Portrayal of Wnen on Prine Tine TV Prograns
Broadcast in the U S. "

Assi gnnent




Cont ent anal ysis of newspaper front pages

Feb. 20 & 22
Wnen and news coverage
Readi ngs

Lont, Ch. 1, 14, 16

Marzol f, "Deciding What's 'Wnen's News'"

MIller, "Qopportunities Squandered -- Newspapers and Wnen's News"
Sanders, "The Face of the Network News is Male"

Assi gnnent
Watch a |l ocal television newscast this week with an eye for
-who delivers the news; -who is interviewed as an expert, and

-how wonen are portrayed in news stories.
Wite a brief report and summary of your reactions.

Feb. 27 & March 1

Wnen and Adverti sing

Readi ngs

Lont, 8, 9, 10

Rakow, "Don't Hate Me Because |'m Beautiful.."

Scott, "Fresh Lipstick - Rethinking |Images of Wnen in
Adverti sing"

March 6 & 8
Magazi nes: Selling an audi ence and the i mges they convey

Readi ngs
Lont, Ch. 5, 6, 7

March 13 & 15
Wnen and Tel evi si on

Readi ngs

Lont, Ch. 13

Fal udi, "Teen Angels and Unwed Wtches: The Backlash on TV'

D Acci, "Defining Wnen: The Case of Cagney and Lacey"

Lee, "Subversive Sitcons: Roseanne as Inspiration for Fem nist
Resi st ance”

Rogers, "Daze of Qur Lives: The Soap Opera As Fem nine Text"

Week of March 19 - Spring Break

March 27 & 29

A | ook at wonen pioneers in mass communi cation industries
Readi ngs
Lont, Ch. 2, 6, 12, 15
Henry, "Anonynous in Her Om Name: Public Rel ations Pioneer Doris
E. Fl ei schman”
Bow es, "Woren in Newsroons..."

April 3 &5

Car eers today

Readi ngs

Hon, Linda, "Fem nismand Public Rel ati ons"
"A Field GQuide for Wonen in Media I ndustries"




April 10 & 12
Data col l ection and work on research project.

April 17 & 19
Cat ch-up and essay exam

April 24 & 26
Looking to the future: change and advocacy

Readi ngs

Lont, pp. 373-378

Henry, "Changing Media H story Through Wnen's Hi story"
Rakow, "How to Get There From Here Through Curri cul um Ref or m

Fi nal Exam Period - Monday, May 7 - 10:15-12:15




Book Suggestions for Book Review
You may al so choose a book not on this list if approved by
the instructor.

The Fem nine Mystique by Betty Friedan (Dell, 1984, 20th
anni versary edition)

Backl ash: The Undecl ared War Agai nst Anerican Wnen by Susan
Fal udi (Grown, 1991)

The Beauty Myth: How I nages of Beauty are Used Agai nst Wonen by
Naom Wbl f (Doubl eday, 1992)

Personal H story by Katharine G aham (Al fred A Knopf, 1997)

Wnen War Correspondents in World War |1 by Lilya Wagner
(G eenwood, 1989)

A Place in the News: Fromthe Wnen's Pages to the Front Pages by
Kay MIls (Colunbia University Press, 1990)

Fighting for Air: In the Trenches with Tel evision News by Liz
Trotter (Sinmon & Schuster, 1991)

The Grls in the Balcony: Wnen, Men, and The New York Tines by
Nan Robertson (Random House, 1992)

Virgin or Vanp: How the Press Covers Sex Oines by Hel en Benedi ct
(Oxford, 1992)




Fi nal Project Quidelines

Assignnent: You are to conduct a content anal ysis focusing on
sone aspect of wonmen in the mass nmedia. This requires three basic
st ages:

1) identifying in advance what you want to | ook for and the
process you will use to go about your research;

2) gathering your data by attending to the nediumyou sel ect;
and

3) anal yzing and di scussing your results in a witten paper.
Specific guidelines are described bel ow

Step 1: Plan your research
Thi nk of the media channel or topic that interests you. Here is a
list of ideas to get you thinking.

Newspaper s Tel evi si on Film
- specific sections - tv news - slasher filns
- phot ogr aphy - tabl oid news - wonen's filns
Magazi nes - soap operas - conedi es
- wonen's - children's prograns - Disney filns
- ethnic - gane shows Adverti sing
- sex-oriented - prime tinme dramas - for a product
- teen - sitcons cat egory (per-
Radi o - specific networks fume, tobacco)
- news MTV - in certain
- talk radio BET media (tv,
- musi c progranmm ng PBS nmagazi nes)
| nt er net Vi deo Ganes Popul ar Fiction

- romance

- thrillers

Step 2: Fornulate a research question or questions. This
establ i shes the focus of your research. Be as specific as
possi bl e; sonme exanpl es fol |l ow

- Are nessages in |liquor advertisenents different in wonen's
magazi nes than in nen's nagazi nes?

- Do visual representations of Latina wonen on Spani sh
| anguage television reflect traditional or non-traditional gender
rol es?

- Are nodel s in magazi nes desi gned for wonmen over forty, age-
appropri ate?

- How are wonen portrayed in the 10 best selling video ganes?
- How are wonen represented in |ocal television news?

- How do inages of sexuality differ in nmusic videos by fenale
artists v. male artists?



Step 3: Define the nedia population and sanple to be studied, in
terns of topic area and tine period. For exanple:

- TV conmercials broadcast in prinme time on CBS fromApril 1
- April 15

- Advertisenments in GQ and Vogue from January through Apri

- Top 10 selling videos according to Toy Retailers
Associ ation

- Content on the front page of the Knoxville News Senti nel
fromApril 1 - April 15

At the tine your topic is approved, we will discuss the m nimum I
woul d expect you to anal yze.

Step 4. Define your unit(s) of analysis. Construct specific
rules and categories for what you will count. Constructing
meani ngf ul categories is the nost difficult part of content
analysis. Think carefully and do a "test-run" of your categories
to see if they will work. For exanple,
I f you are | ooking for portrayal of wonen in traditional/non-
traditional roles, you nust determ ne what constitutes such roles.
I f you are | ooking for fenmal e-bashing in the show "Men
Behavi ng Badly,"” you nust determ ne what constitutes bashing -
units of analysis mght be verbal "put down," physical violence,
femal e characters placed in deneaning situations, etc.

Step 5. Develop a standardi zed observation sheet. Create a
checklist to allow you to classify your data.

sxxxxxxkx . GET APPROVAL BEFORE PROCEEDI NG TO STEP 6 - ****xxxxx

Step 6: Conduct your research. Save your observation sheets to
turn in with your final report.

Step 7: Wite your research report. Use the follow ng outline.
: | nt roducti on
| . Background of your nedium
1. Rational for your research idea
V. Research questions
V. Expl anati on of your methodol ogy incl udi ng popul ati on and
unit(s) of analysis
VI. Findings
report statistics and nunbers
cite noteworthy exanpl es
note limtations or shortcom ngs of your research
VII. Sunmary/ Concl usi on
Appendi x (observation sheets)
Bi bl i ogr aphy




Articles on Reserve

"A Field GQuide for Wonen in Media Industries,” In Media

St udi esJournal :  Wnen Wthout Apol ogy, New York: Col unbi a

Uni versity, The Freedom Forum Media Studies Center, Wnter/ Spring
1993, pp. 81-98.

Butler, Matilda and WIliam Paisley (1980). "How Content is
Studied,” In Wnen and the Mass Media: Sourcebook for Research
and Action. New York: Human Sci ences Press, pp. 59-67.

Creedon, Panela J. (1993). "Framng Fem nism- A Fem ni st
Primer for the Mass Media,” In Media Studies Journal:
Wnen Wthout Apology, New York: Colunbia University,
The Freedom Forum Media Studies Center, Wnter/ Spring,
pp. 69-80.

Fal udi, Susan (1991). "Teen Angels and Unwed Wtches: The
Backl ash on TV," |In Backlash: The Undecl ared War Agai nst \Wnen.
New York: Crown.

Gerbner, Gross, Morgan & Signorielli (1994). "Gowing Up with

Tel evision: The CQultivation Perspective,” In Media Effects
and Advances in Theory and Research, Bryant and Zill man, pp.
17-41.

Harrison, Kristen and Joanne Cantor (1997). "The Rel ationship
Bet ween Medi a Consunption and Eating D sorders," Journal of
Communi cation, 47:1, pp.40-67.

Henry, Susan (1993). "Changing Media H stroy Through Wnen's
Hstory,” In Wnen in Mass Comuni cation, Panela J. C eedon,
ed. Sage, pp. 341-362.

Hon, Linda (1995). "Femnismand Public Relations," The Public
Rel ations Strategist, 1:2, pp. 20-25.

Lee, J. (1995). "Subversive Sitcons: Roseanne as Inspiration
for Fem nist Resistance,” |In Gender, Race and dass in
Medi a, Dines and Hunez, Eds. pp. 469-475.

Marzol f, Marion Tuttle (1993). "Deciding Wiat's 'Wnen's News', "
In Media Studies Journal: Wnen Wthout Apol ogy, New
York: Col unbia University, The Freedom Forum Medi a
Studies Center, Wnter/Spring, pp. 33-47.

Mcd el l and, John R (1993). "Visual Images and Re-lnaging: A
Revi ew of Research in Mass Communi cation,” In Wonen i n Mass

Communi cation, Panela J. Creedon, ed. Sage, pp. 220-234.

MIler, Susan (1993). "Qpportunity Sqguandered - Newspapers and



Wnen's News," In Media Studies Journal: Wnen Wthout Apol ogy,
New York: Col unbia University, The Freedom Forum Medi a Studi es
Center, Wnter/ Spring, pp. 167-182.

Rakow, Lana F. (1992). "Don't Hate Me Because |'m Beautiful:
Fem ni st Resistance to Advertising's lrresistible Manings,"
Sout hern Conmuni cation Journal, 57:2, pp. 132-142.

Rakow, Lana F. (1993). "A Bridge to the Future: How to Get There
From Here Through Curriculum Reform™ In Wnen in Mass
Communi cation, Panela J. Creedon, ed. Sage, pp. 363-374.

Rivers, Caryl (1993). "Bandwagons, Wnen and Cul tural Mt hol ogy, "
In Media Studies Journal: Wnen Wthout Apol ogy, New YorKk:

Col unbi a University, The Freedom Forum Medi a Studies Center,

Wnter/ Spring, pp. 1-17.

Rogers, D. (1995). "Daze of Qur Lives: The Soap Opera as
Fem nine Text," In Gender, Race and dass in Media, D nes and
Hunmez, Eds. pp. 325-331.

Sanders, Marlene (1993). "The Face of the Network News is Mile,"
In Whnen in Mass Communi cation, Panela J. Creedon, ed. Sage,
pp. 167-171.

Scott, Linda M (1993). "Fresh Lipstick - Rethinking |Images of
Wnren in Advertising,” |In Media Studies Journal: Wnen Wthout
Apol ogy, New York: Colunbia University, The Freedom Forum Medi a
Studies Center, Wnter/ Spring, pp. 141-156.

van Zoonen, Liesbet (1991). "Femnist Perspectives on the
Media," In Mass Media and Society, James Curran & M chael
Qurevitch, eds. New York: Edward Arnold, pp. 33-54.




